Social Media for Marketing

RSS: Managing information

RSS enables effective filtering of the great volume of information you probably receive every day, ultimately enabling you to communicate better and more efficiently with your network.

How RSS can support your work

· Create a “Netvibes Universe” to let the public see your aggregator page- share the feeds you regularly read.

· RSS feeds are an important way to promote your work.  Enabling your website visitors to subscribe to your pages through RSS effectively creates subscribers to your site.
Examples

www.Netvibes.com 

www.Google.com
www.pageflakes.com 

Social networking sites: electronic work of mouth
Provide a means for distributing messages, event information and news stories through various venues.

How social networking sites can support your work

· Create a ‘cause’ or a ‘group’ on Facebook, and encourage friends and supporters to join and recruit others.

· Market to online communities of people based off of interests, activities, networks or location.
· Interact with your audience with: chat, messaging, email, video, voice chat, file sharing, blogging, discussion groups, and so on.

Examples

www.facebook.com
www.linkedin.com
Blogs: expanding the conversation
Blogs provide a personal account or perspective, thus strengthening the common story and understanding around an issue

How blogs can support your work

· Ask constituents, interns or others to write on the blog.  Bring new voices to the table.

· Offer sources and links to more information.  Readers will often click on the first link in the post.

· Encourage and facilitate comments.  This will provide feedback that can help you keep in touch with your audience.

Examples

www.blogger.com
www.wordpress.org
www.livejournal.com
www.vox.com
*source: www.netcentriccampaigns.org 

